
Getting the best use out of your League’s 
Facebook, Instagram, and Twitter accounts



“Why Should I Care About 
Social Media? Aren’t 
Websites Enough?”



Websites are Libraries 

❖ Full of information!

❖ Stays in one place

❖ Very important 



Social Media is your 
REALLY Extroverted Friend
❖ Always on the move

❖ Spreads information

❖ Impossible to ignore!

❖ Can “introduce you” to 
new people



Social Media is the most 
effective way to spread 

information 



Quick Facts 

❖72% percent of adults in the U.S. use social media

❖84% of adults aged 18 – 29 in the U.S. use social media

❖53% of adults in the U.S. get their news from social media

https://www.pewresearch.org/internet/wp-content/uploads/sites/9/2021/04/PI_2021.04.07_Social-Media-Use_FINAL.pdf
https://www.pewresearch.org/internet/wp-content/uploads/sites/9/2021/04/PI_2021.04.07_Social-Media-Use_FINAL.pdf
../Downloads/PJ_2021.01.12_News-and-Social-Media_FINAL.pdf


Our Mission
The League of Women Voters, a nonpartisan 

political organization, encourages informed and 
active participation in government, works to 
increase understanding of major public policy 

issues, and influences public policy through 
education and advocacy.



Facebook

❖ Age (U.S.): 31% of users are between 25 and 34 years old.

❖ Key Features: Events, Groups, and Pages

❖ Best For: Reaching people in your community.

❖ Drawbacks: “pay to win” system can make natural account 
progression difficult.



Events
❖ Best for advertising the events 

your League is hosting. 

❖ Facebook users can ask 
questions directly through the 
event page. 

❖ Updates about events can be 
quickly advertised to the 
public



Pages
❖ Facebook users can easily 

access information, updates, 
and resources from your 
League

❖ Create posts that can be 
accessed and shared by 
multiple accounts

❖ Other organizations in your 
community can easily connect 
with your League









Infiltration: Not Just for Super Spies

❖ Meet new people

❖ Post about League events

❖ Learn the issues your community members feel strongly about



Instagram 
❖ Age (U.S): 59.9% of users are 34 and younger

❖ Key Features: Stories, “picture as posts” format

❖ Best For: Reaching people in your community and beyond

❖ Drawbacks: Can only post using mobile app





Photos
❖Most common 

Instagram post

❖Easy

❖ Shows your League in 
action!

❖People love them 



Events

❖ A graphic (Canva)

❖Eye catching 

❖Basic information – not 
a whole description  



Simple Graphics

❖ Used to convey a simple 
Message 

❖Eye catching 

❖ Great for sharing!



Instagram 
Stories

❖The best way to 
“advertise” your posts

❖ First thing a user sees 
when they open the app

❖Gets people’s attention! 



Twitter
❖ Age (U.S): 42% of users are between 25 and 29 years old. 

❖ Key Features: Tagging system, character limit 

❖Best For: Reaching individuals 

❖ Drawbacks: Limited flexibility in post options



The Art of the Tweet













Algorithms are 
like Robots 
❖ Programed to do 

certain things 

❖ Have rules set for 
them

❖ Always follow those 
rules

Hi, I’m the 
algorithm !



The Problem: 
Facebook, Instagram, and Twitter 

have frustrating algorithms



Social Media 
Algorithms
❖ Boost posts that are 

interacted with a lot 
(comments, shares, 
likes) 

❖ Boost posts when 
people pay money

I love when your 
posts are shared! 
I also love money!









The Solution Social Media 
Platforms Want: 

You to pay a LOT of money



The Realistic Solution: 
Share posts like crazy



Your social media 
posts are 

consistently  
shared by other 

accounts

The algorithm 
notices that your 
posts are popular 

and prioritizes 
them

Your posts get  
seen by more 
people, which 

means that more 
people will 

interact with 
them



Your social media 
posts are 

consistently  
shared by other 

accounts

The algorithm 
notices that your 
posts are popular 

and prioritizes 
them

Your posts get  
seen by more 
people, which 

means that more 
people will 

interact with 
them

Your account 
will be 

suggested to 
users to follow



Sharing on Facebook



Sharing on Facebook



Sharing on Instagram



Sharing on Instagram



Sharing on Instagram



Sharing on Twitter



Sharing on Twitter



Tips and Tricks to Keep in Mind
❖Consistency is key!
❖You need to have your posts consistently shared in order to “hack” the 

algorithm

❖Advertise your social media pages to your members!
❖Encourage them to share your posts on their personal pages

❖Teamwork makes the dream work!
❖Follow other local Leagues on social media and share their posts 

❖Likes and Comments are good, too!
❖Sharing isn’t the only way to get the algorithm to notice you 






